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Welcome to the new Comm Newsletter
The Communications Team is excited to have this opportunity to introduce you to our new
newsletter. Our goal is to share important AFSA marketing news and information and to
share tips and hints to help you effectively communicate the AFSA mission, ensure
consistency within our materials, grow membership and share our overall success. If you
have any questions, or a specific need, contact us at comm@hgafsa.org.

Have you seen our new WE ARE AFSA campaign?
If you’re a regular visitor to our HQAFSA Facebook page (and we hope you are), or if you've
read the lastest AFSA magazine, you may have noticed our new WE ARE AFSA focused

materials. From the Facebook cover, to our Chapter Challenges, to our Magazine ads,

the #WEAREAFSA / #AFSA GIVES BACK images are quickly spreading through social media
and will soon make their appearance within our updated marketing materials to include
brochures, postcards, posters and more. Special thanks to our exceptional AFSA members,
and photographer SSgt Victoria Baldwin for coming forward to allow us to use their image
and incredible talents. If you'd like to use these images in your social media efforts or other
marketing materials, check out the Chapter Toolbox for art downloads, and in upcoming
newsletters to order printed materials.
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New #WEAREAFSA Video on the AFSA YouTube Channel

Visit YouTube to watch and download our brand new
#WEAREAFSA video featuring many AFSA members, many
of the amazing things we accomplish, and how we give
back to our communities. It’s the prefect recruiting and
retention tool. Be sure to SHARE! Take a look and send
us your positive feedback to comm@hgafsa.org.
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#AFSAGIVESBACK to our community... and more!

In February, we began to share images and stories of how or Divisions and
Chapters and giving back — and we’ve received an amazing response! People love
reading about our special events, fundraisers, check presentations, coat drives,
5K’s, veterans home visits, school back-pack drives, and more!

We appreciate everyone who has sent in their submissions — but, we want more!
Our goal is to continue to highlight an #AFSAGIVESBACK feature each week and
share it within our overall recruiting, retention and overall marketing materials.
Send your information now. Guidelines for submission:

- To help us archive, please add your Division/Chapter number

and title in the subject line of your email. Or, PM on Facebook.

- Provide an overview of the activity to include dates, general description
and its overall success

- Photo submissions must be of good quality and HIGH RESOLUTION images!!!!
- Photo captions must be provided with photos

Your submissions may be edited and shared through our social media outlets,
eNewsletters, website and the AFSA magazine.
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Social media is the key to growth and success

With nearly 400 million active users, Facebook is now the size of Germany, and adding
over % Million new users per day. Twitter is growing almost as quickly, LinkedIn is a valued
service and connection tool for business professionals, SnapChat is fun and quick and
features highlights from events all over the world, and Instagram not only features
beautiful photography, it is now considered a top source for online sales. The amazing
growth of social media reflects our compelling need to connect with other people with
common interests and desires. Social media gives AFSA a face. A friendly face, to invite
new friends to join us at our special events, to support our call to actions, and to join
together in service of our military support community.
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Page Messages Notifications [f)
Here are a few basic tips and tricks to help you enhance ’
your AFSA Division and Chapter Facebook presence. @ Gener
© Page Info
1. Optimize your page: Go to “Settings” and under “General” Past Altibutin
check and open your settings to allow Visitors to post, to contact @ HNotfications
A Page Roles

you privately (open your PM portal), to allow friends to TAG
photos to share with their friends. These changes will provide

an opportunity for people to INTERACT with you and your page.

Don't stop there, make sure you complete as much of your Page

Info as you can. Select the categories and subcategories that

iS Activity Log

best describe our Association, include your Division/Chapter
website URL, list your main address for meetings, and be sure to

provide up-to-date phone number and contact information!

2. Post engaging content: People love to be educated and entertained

Share your opinion about Air Force
Sergeants Association!

—it's important to post engaging, and interesting content on your

Page. Share the great things you and your members are doing at Novr
each meeting and special event. Include candid photos with

captions as much as possible. Be sure to TAG people and they will
share your information as well. Re-post HQAFSA posts and add your
positive comments to interact. Pay attention to the things you read,
the pages you click and share the things that you like to like

3. Continue the conversation: Social media is just that... social!
It's a continued conversation between friends. One of the greatest
mistakes most page Administrators make is to ignore the posts on
their page. You've taken the time to post engaging information,
and then a friend replies — and you ignore them? Wow, what a
way to stop communication! Imagine if they were standing right

next to you, and they replied to your question, and you turned

and walked away. We'll that's exactly what you are doing when S e

5% The marketing manager working for
AFSAHQ is phenomenal. She Is full of
useful information that my chapter and |

you don't reply to a post! Instead, keep the conversation going — " S
if they say — “I really liked this information”. Say “thank you” and n

can use . See More
anuary 27, 2016 - @

then ask them to share more. You'll be surprised how many other

people may jump in the conversation and then SHARE your

dr Like

information. Keep you page moving and keep the conversations
going strong. Reply to each and every comment — delete spam,

and, check your messages and notifications several times a day!
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. Be active and aim for consistency: Social media requires momentum. Just like exercise or

. Promote your Facebook Page - everywhere: Include the Facebook icon on your website

. Use your Facebook INSIGHTS to check and learn about your Page performance.
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studying, you can't cram your efforts into a single afternoon—or even several weeks —

and expect to generate lasting results. The best tact, regardless of Iil*-' Force Sergeants Associaton o W e

your specific goals, is to post in small, steady doses. Work with your e s il .| sl Rl s | ey
) . T
Calendar of Events to develop a plan of action for special events and

activities, and then stick to it. Your goal should be to post three times W E A R E A F S A W:V::K

day — typically Facebook is active in th ing (6 to 9am), at
a day — typically Facebook is active in the morning (6 to 9am), a +AFSAGIVESBACK -

Post Engagement

lunch time (11am to 1pm), and the PEAK time is in the evening
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people are likely to be your first advocates and will find your content

interesting and shareable. Why not send a friendly personal invitation to ask them to like R E R o S
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your Associations Facebook Page? Select the “More/3Dot” tab as shown below, then

caral Runail

“Invite Friends”, then select “Add” next to the photo of each of your friends. P erm
ﬂ Severy Bergiena wioom
. LIKE our AFSA HQ Facebook page, your Division's page, EVERY other AFSA Division it
and Chapter page, other military support organizations, and AF MIL sites. We are Fgm*:
AFSA and we are stronger when united! And, to ensure brand consistency — use the T oo

correct AFSA logo and information. See the AFSA LOGO GUIDELINES in the Chapter
Toolbox or in this link:
http://www.hqafsa.org/uploads/3/8/9/1/38911523/afsa_logo_guide_1_11_2016.p

homepage, plus header and footer), your e-mail signature, marketing e-mails —and then
LINK the it to your page (highlight or select the Facebook icon, right click mouse, choose
“link” or “Hyperlink” ; copy and paste your actual Facebook page URL, and then submit.)
Add Social media icons to your business cards and all other digital or print marketing
materials. One way to do this is by simply adding a call-to-action in a personal e-mail

(i.e. “P.S. Like us on Facebook”). Add a slide at the end of your presentations or webinars
to encourage friends and business associates to LIKE your Facebook Page, if they

haven't already.

In your page settings, you can select “Insights” to review the [§] seercn Facevoo
amazing analytical data that Facebook provides to show you the Fage  Messages  Nolficalons  [Rsights —+=—shng Tooks Setings  Help +
most popular posts, what times are the most active, who is visiting i Dal data s recarted n me Pt ime zone w10
] Likes. start: 1202016 [

your page, and much more. Pay attention to these numbers and Reacn ! e [
work to drive up the areas that you may be lacking. A great example ="

Actions on Page Tolal Page Likes as of Today 13 137
is if your audience is mostly male — be sure to post activities and Posts

m Tp ey s
information that may have a greater appeal to a female audience. —

Local

Post at peak times, check the ratings of your most popular past
posts and learn as much as you can about your page, how it works

and how you can enhance its overall performance.



AFSA MEMBERSHIP

- STRONGER TOGETHER -

Join or renew your membership
1 year $36, 2 year $63, 3 year $89
www.hqgafsa.org

GIVE THE GIFT
of AFSA MEMBERSHIP!

Membership Dues Increase Reminder

With the new membership dues increase, it’s time to remind everyone to DISCARD all
marketing materials that feature the 5 for $25 special rate, or any other outdated rate and
membership information.

The cost for a one-year membership is now $36, two years $63, and three years $89. Life
memberships will also remain available at the rates of: $650 (age 40 and under), $550 (41 -
50), $450 (51-60), and $350 (61-plus).

The updated Membership forms were placed on the www.hqgafsa.org website at the end of
December and are available to download and print.

- click on Chapter Toolbox, then

- click 2016 Membership Information, then

- select either the 2016 Membership Application,0 or the

- 2016 Member Application 2up (for printing)

We are in the process of updating the Organization Guide, Membership Brochures and other
marketing materials right now and will update you when complete and ready to download,
and/or order from HQ supply.

Please, share with perspective members all of the many benefits of your AFSA Membership.
By becoming a member, they are joining an exclusive group of devoted military members,
veterans and families who are making a strong statement of support during an extremely
critical time of change! At only $36 a year — you get a huge bang for your buck!

Casting Call: yes, you can be a movie star

We need your help to tell America about its heroes who serve as Enlisted Airmen. Ricky
Schroder Productions is looking for Airmen, and/or veterans that would like share their
experiences and personal video footage during wartime. This docu-series will be aired on
DirectTv beginning in July.

America needs to hear about the
sacrifice our hero's have made while
fighting the war on terror.

: THE
- FIGHTING SEASON

* W K
The Executive Producers of

THE
FIGHT[NG SEASON

bring you a dramatic new series
about American heroes fighting the war on terror.
Real footage. Real stories. Your story.

Ricky Schroder Productions is now accepting new
submissions from all mlmry permnm\ and their families.
America wants to
1f we select your story, compensation is available,

To participate in this
exciting documentary, visit
http://thefightingseason.com
Richard Calhoun Il
Calhoun Casting, linc.

Casting Director i e
216.256.8811 m
323.400.5750 v Al St

Ll

CalhounCasting@gmail.com

AFSA Charter Presidents Club: watch for news and info
Have you heard about the new AFSA Presidents Club? A very limited edition of personalized
invitations were sent out recently... watch for the big blue metallic invitation envelopes!

ER MEy,
2016 &k

PRESIDENTS
A@EFES CLUB

WRRT Note, If you have not yet received your personal

invitation to join this exclusive club, please send us
an email now —comm@hgafsa.org

Io

Hurry, there are very limited spaces available for
the Presidents Club Charter opportunity. Act fast!
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